International Master Students Education Program of Business Management (L120202)

Hebei University of Economics and Business

I. Education Objective
The program aims at training international master students (hereinafter referred to as “master students”) with an international vision and management innovation who have engaged in management and operation of multinational corporations as well as international economic activities, proficiency in Chinese, with a strong sense of professionalism, interdisciplinary international business operation and management personnel; helps students to have a certain number of quantitive methods, professional knowledge and theories of economics and management who are capable of quantitative and qualitative analysis on enterprise management, meanwhile have a more systematic grasp of strategic management, human resources management, international business management and other professional knowledge and theories with preliminary solve practical problems and ability to scientific research.

II. Research Area
According to research scale of business management, discipline development, theoretical problems and practical needs in national research field, considering faculty, document and teaching facilities, the research direction is as follows.

1. Corporate Governance
The main research focuses on corporate governance and information disclosure research, family business governance and information norms, political connections and business development, meanwhile focuses on corporate governance theory, comparative study of corporate governance, corporate governance principles and evaluation, corporate governance and business management innovation, corporate governance and information disclosure, private economy and family business governance, political connection and corporate governance efficiency.

2. Marketing Management
  The research area depends on business enterprise and is based on economics, management science, information science, ecology, ethics, psychology and other disciplines, systematically studying on theoretical and methodological innovation on the forefront of marketing management marketing, for instance marketing ethical theory and application, customer satisfaction theory, eco-marketing, marketing strategic management, marketing planning theory and approaches, brand management, integrated marketing, internet marketing, service marketing, experience marketing, etc.

3.Strategic Management

  This research area studies on strategic analysis and formation, strategic evaluation and selection, strategic implementation and control, strategic performance evaluation, focuses on systematic research on enterprise strategic management and innovation management theory, attaches importance to qualitative and quantitative analysis methods, focuses on strategic management theoretical and practical innovation.

4. Contemporary Human Resources

  The research area is mainly applied in contemporary management, economics, modern human resources development and management, focusing on manager administration, talent retention research, contemporary human resources examination and evaluation, modern human resources theories, other comparative study of China and foreign human resources.

III. Study Period

It takes three years for master student majored in business management, which can be extended up to one or two years. Only if enough required credits are achieved, students are able to apply for graduation. Curriculum study is in the first three semesters, thesis writing is in the last three semesters. Outstanding students who get required credits in advance can apply for graduation early. Due to substandard performance or study suspension, the students can extend his study period that shall not exceed two years.

IV. Education Approaches
Focusing on grasping fundamental knowledge, the educational objective of business management master students emphasizes cultivating students to acquire skills of knowledge and practice so that graduated master students not only has a solid theoretical foundation, but also constantly update knowledge and self-improvement. Thus master students work with a pioneering spirit and innovative consciousness. Therefore, education approaches are as follows:

1. To improve traditional curriculum teaching approaches, develop students study initiative and consciousness. Teaching approaches for example elicitation, deliberation and case analysis is utilized to cultivate students’ self-study ability with supervisors’ guidance.

2. To create a lively academic atmosphere, invite experts and company executives for academic lectures, organize students carry out academic research activities in order to cultivate students’ ability to acquire, update and innovate professional knowledge, enhance students to explore issues, make research and solve problems.

3. To strengthen students practical ability, implement simulated practice conditionally, encourage students to care about Chinese reform and opening, socio-economic development and international economic hot topics, actively participate in academic activities, social survey and projects held by supervisors, encourage students to select thesis topics, survey and finish academic reports or papers in order to promote students’ ability of practical work and scientific research.

4. To establish a mechanism of strict examination, competition and elimination, all the teaching sections of courses examination, academic level of graduation thesis, thesis defense procedures should be checked strictly to ensure master students educational quality.

5. To play an important role of supervisors in guidance. Supervisors are overall responsible for master students in moral, academic quality and capabilities, periodically communicate with students and assist certain department to solve problems. Supervisor group needs to communicate with each other about education and teaching experience.

6. To increase advanced course, part of the courses are taught by supervisors group to implement a thematic collective teaching approach.

V. Curriculum Setting, Credits and Examinations

1. Curriculum Setting

  Master students curriculum implements credit system which includes course-credits and project-credits (including innovation credits). Students should achieve 45 credits for graduation qualification that includes 39 credits among which there are 33 credits for compulsory courses, 6 credits for optional courses.

1.1 Compulsory Courses

Compulsory Courses include general courses, basic theory courses and professional courses.

General courses consist of Chinese cultural course (Introduction to China), foreign language (English), quantitive analysis approach and modern information technology which are equal to 12 credits.

Basic courses consist of four courses such as micro and macro economics, econometrics, modern business management and management research approaches which reach 10 credits.

Professional courses are comprised of three research areas: enterprise strategic management, financial management, marketing, human resources and thematical lectures on management which are equal to 11 credits.

1.2 Optional Courses
  Optional course are offered to master students to broaden their major knowledge, or courses of interdisciplines and related disciplines. Optional courses are also some other curriculum with supervisors’ guidance. Each student should achieve more than 6 credits.

1.3 Make-up Courses

  Make-up courses are provided to master students who have never study the related courses. Master students attend the class with bachelor students together. There are three courses for make-up which require students’ score reaches 60. 

  Excluding the above three courses, students should finish social survey (2 credits) and teaching practice (2 credits).

  The curriculum setting, credits and semesters are attached in curriculum schedule.

2. Learning Achievement Assessment

  Master students learning achievement assessment consists of examinations and papers among which general and basic fundamental courses are required examinations in principle, other courses assessment approaches depend on courses quality. The master students who are interdisciplinary majors need to study relevant bachelor curriculum according to relevant provisions in the university.

Once assessment methods are established, which cannot be changed in random.

Master students’ course results consist of attendances and examinations, which are accounted for 30% and 70% separately by taking mid-term examination, homework, book report, literature review, quiz, class discussion etc.

Qualified results are 70 scores or “good -” for degree courses, other courses are required to reach 60 scores or “pass”. If all the course results achieve 90 scores which will be evaluated to outstanding. Those who fail to perform should obey the related regulations.

VI. Other Learning Projects

  In order to improve master students’ research, practical and innovation ability, students should actively take part in academic discussion, bibliographic search, teaching practice, social practice and survey.

  Master students are required to finish a literature review in professional field to summarize research situation, hot topics and development which can be related to thesis theme, proposal and writing limited in 2000 to 2500 words.

VII. Degree Thesis

Degree thesis is an important part of master student education, which undertakes a comprehensive research or technical work to improve master students innovative ability and comprehensive utilization 

It takes more than one year to complete master student’s thesis with 30,000-35,000 words. The following problems should be paid attention to during the graduation thesis work. 

1. Selection of Thesis Topic. With the topic from high starting point, new perspective and requirements of the forefront, master students should actively participate in supervisors’ projects. The topic should be valued in aspects of theory and application combing students’ country and China; meanwhile master students should pay attention to choosing some applied projects as a selection of thesis topic in order to solve problems in enterprises.

  2. Thesis Proposal. Thesis proposal is an important way to examine master students’ mastery of professional knowledge and scientific research, which mainly includes content and meaning, research current situation and tendency at home and abroad, personal survey and research planning in details, main references, etc. By supervisors group and relevant professors’ agree, master students will proceed the procedures according to the planning. Supervisors are responsible for survey and research, materials selection, writing instruction and work supervision.

3. Innovation Requirement. There must be some new opinion or content in the thesis. Innovation is a main proof to evaluate a thesis. There are some requirements for thesis quality: (1) topic related to business management; (2) thesis reaching to a level of theory or application; (3) explicit view, prominent theme, rigorous conclusion, abundant arguments, detailed documents; (4) full of innovation, with a level of theoretical value and application. 

Degree thesis defense should firstly apply for academic degree committee of Hebei University of Economics and Business, after the committee’s agree, thesis examination and defense work will be organized. The defense committee should consist of no less than five members among who there must be one member outside school. Secret ballot system is determined whether thesis is qualified and committees agree to grant master degree. If 2/3 of defense committee agree, it means students pass thesis defense. By submitting the result to university academic degree committee, management master’s degree will be awarded to master students.

International Master Student Schedule of Business Management
	Course Type


	Course Number
	Course Name
	Credit
	Hour
	Semester
	Way of Teaching
	Way of Exam
	Instructor

	General Education
	0000A0001
	*Introduction to China
	2
	34
	1
	Lecture
	Paper


	

	
	0000A0002
	Academic English- General
	2
	51
	1
	Lecture
	Close Book Test
	

	
	
	Academic English- Management
	2
	51
	2
	Lecture
	Close Book Test
	

	
	0000A0003
	*Methods of Quantitative Analysis
	3
	51
	1
	Lecture
	Close Book Test
	

	
	0000A0004
	*Applied Modern Info Technology
	3
	51
	1
	Lecture
	Close Book Test（Computer）
	

	Basic Course


	0000B0002
	*Intermediate Micro and Macro Economics
	3
	85
	1
	Lecture
	Close Book Test
	

	
	0000B0003
	*Intermediate Econometrics
	3
	51
	1
	Lecture
	Close Book Test
	

	
	1202B0201
	*Theory on the Modern Business management 
	2
	34
	3
	Lecture
	Paper
	Yang Zhiyong

	
	1202B0202
	*Research Methodology for Management
	2
	34
	3
	Lecture
	Close Book Test
	Qi Hongmei

	Specialized Course
	1202C0201
	*Marketing
	3
	51
	2
	Case Study
	Close Book Test
	Zhang Hongji/    Wu Guoying/

Dai Guangzhong

	
	1202C0202
	Frontier of Management (Seminar)
	1
	18
	2
	Lecture by Topic
	Paper
	Wang Shengzhou/

Zheng Zhan

	
	1202C0203
	*Financial Management
	3
	51
	2
	Lecture
	Close Book Test
	Sun Qingwen/
Hao Hongwen

	
	1202C0204
	*Human Resource Management
	2
	34
	2
	Lecture& Discuss
	Close Book Test
	Meng Huaxing

	
	1202C0205
	*Strategic management
	2
	34
	2
	Lecture& Discuss
	Paper
	Wang Chunhe

Dong Baoming

	Elective

Course

（register for 3-4 courses）
	1202D0201
	Production and Operations Management
	2
	34
	3
	Lecture
	Close Book Test
	Yue Guozhen

	
	1202D0202
	Brand Management
	2
	34
	3
	Lecture
	Close Book Test
	Sang Yinfeng

	
	1202D0203
	Corporation Law
	1
	20
	3
	Case Study
	Close Book Test
	

	
	1202D0204
	Project Management
	2
	34
	3
	Lecture
	Close Book Test
	Wu Yanbin

	
	1202D0205
	Corporate Governance
	2
	34
	3
	Lecture&Discuss
	Paper
	Shi Xiaofei

	
	
	General of Dialectics of Nature
	1
	18
	2
	
	
	

	Make up Course
	
	Management
	Register with undergraduates

	
	
	Organizational Behavior
	Register with undergraduates

	
	
	Management Science
	Register with undergraduates

	Practice
	
	Research
	2
	
	1，2
	
	
	

	
	
	Teaching Practice
	2
	
	3
	
	
	


Note: “*” Stands for courses required by the degree
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